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1. The Fermator Group

1.1. Group information:

· Founded in 1977

· Headquarters in Spain

· Market share: 18% worldwide
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Group sales in million €
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3. Group Strategy

· Specialized mono-product supplier.

· Global presence.

· Product segmentation: any door for any applicatio n.

· Constant R&D investments to maintain technologica l leadership.



3. Group Strategy

3.2. Global presence:

· Sales in more than 90 countries through Productio n centres and distributors.



3. Group Strategy

3.4. Constant R&D investments to mantain technologi cal leadership

- Electronical drive

Ø92Ø65Ø56Ø46

-Mechanical drive
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3. Product segmentation: any door for any applicati on

3.1. Lift application

3.1.1. Residential:

· Homelifts.

· Apartments.



3. Product segmentation

3.1. Lift application

3.1.2. Commercial:

· Educational (Schools, Universities).

· Offices (Trade Centres, Central Offices).

· Accomodation (Resorts, Hotels).

· Transportation (Airports, Rail Stations).

· Commerce (Shopping Centers, Shopping Malls). 

· Healthcare (Clinics, Hospitals).

· Institutional (Public Buildings, Goverment).

· Mass meetings (Theaters, Stadiums, Arenas, Exhibi tions).



3. Product segmentation

3.1. Lift application

3.1.3. Service and freight lifts



3. Product segmentation

3.3. Lift traffic:

· Low < 350.000 cycles/year

· Medium < 800.000 cycles/year

· High < 2.500.000 cycles/year



3. Product segmentation

3.4. Lift maximum traffic peak:

· Low < 180 cycles/hour

· Medium < 240 cycles/hour

· High < 360 cycles/hour



3. Product segmentation

3.5. Lift traffic graph:



3. Product segmentation

3.6. Lift speed:

· Low < 1,6 m/s

· Medium < 2,5 m/s

· High > 2,5 m/s



3. Product segmentation

3.7. Installations with or without space limitation s in shaft

3.7.1. Installations without space limitations in s haft (New installations)



3. Product segmentation

3.7. Installations with or without space limitation s in shaft

3.7.2. Installations with space limitations in shaf t (Modernizations and refurbishments)



3. Product segmentation

3.8. Product segmentation map



3. Product segmentation

3.8. Product segmentation map





Thank you for your attention


